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CHAPTER
1
INTRODUCTION

Chapter 1

INTRODUCTION

BACKGROUND

GUIDING PRINCIPALS

The City of Solon recognized the need to create a vision

Objective 1 | Identify existing character and condition Downtown Solon is a quaint and historic, six (6) block Communities are complex; made up of many interrelated

for the future of downtown Solon to guide growth and

of Downtown Solon. This was done through a walkabout

district in the heart of Solon. Most of the buildings are

spaces. The spaces within which we live our lives are

development in its heart. This process for visioning was of the downtown with stakeholders at the beginning of 1-2 story, brick mason, built at the beginning of the formed and changed over time by the interplay of
done so with the goal of uniting the Solon community

the process.

toward improving and maintaining a high quality of life
for all residents.

This important process can unite a community towards

20th Century. There are also a number of vacant or

economic, environmental and social forces. Decisions

underutilized properties within these six blocks.

are made each day that impact the quality and function

Objective 2 | Identify desired character of Downtown

of these spaces, sometimes improving our lives and

Solon. The walkabout with Downtown Stakeholders as

While there is desire to make improvements in the sometimes making it more difficult to meet our needs.

well as conversations with Village Staff helped to shape downtown, Solon needs direction on how to best In a sustainable community economic prosperity finds

the overall goal of improving and maintaining a high the desired vision for Downtown Solon.

move forward for the benefit of the downtown and balance with environmental protection and quality of

quality of life for all residents. This is accomplished

entire community. The City solicited the help of MSA

through a thriving downtown that consists of pedestrian

Objective 3 | Create scenarios around the idea of

life considerations, and this balance is maintained over

Professional Services, Inc. in the spring of 2017 to address time. In a sustainable community, businesses thrive

amenities, consumer locations that provide basic Placemaking and how Solon can fully establish itself as a the need for a visioning process focused on Downtown

and people are out in public throughout the day and

necessities and areas of interest that give residents and unique and desirable Downtown for residents and visitors

throughout the year, working, socializing and recreating.

Solon.

visitors alike a reason to linger and stay in the heart of the

alike. Potential concepts for enhancements to areas of

community. This plan serves as the impetus for creating,

Downtown Solon were developed using the guidelines.

focusing and implementing that vision.

Suggestions were giving building improvements, move development and change forward in Downtown
streetscape enhancements and the overall appearance

This vision strives to meet the following objectives for and function of the Downtown.
Downtown Solon:
6
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It’s with these principles in mind, this vision is created.
These guidelines are the result of the City’s initiative to

Solon.

Introduction

Downtown Solon
Project Focus Area
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CHAPTER
2
STAKEHOLDER +
PUBLIC INPUT

Chapter 2

PUBLIC ENGAGEMENT

»» Potential for a new park or more parking.
»» Professional Office Space.
»» Rezone City grass lot and adjacent house to C-R
future combined use for both lots.
»» Suggested businesses: café/coffee shop, office
Gathering, listening and implementing input from all
(business/medical), small strip with retail below/res
stakeholders, residents and business owners is key to
above, boutiques, clothing, jewelry, artists, etc.
garnering support for the vision, especially when it
»» Not just a parking lot.
comes to implementation.
»» 1-2 story buildings, close to road. Keep with character
of downtown.

DOWNTOWN WALKABOUT

Streetscape and Public Space

»» Keep beautiful large trees on north side
»» Currently busy with cars/traffic and empty parking
spaces.
On the afternoon of June 8th community members
»
»
Provide seats/benches open covered spaces.
participated in a walkabout of the downtown
commenting on existing conditions and potential »» Current city green space could be farmer’s market
area.
changes to the public and private spaces. Specifically
looking at use and users.

Stop 2
The map on the following page depicts the route Land Use
followed by attendees and the following comments
summarize the stops and the ideas for each area of
Downtown Solon.

Stop 1
Land Use

»» Potential for future commercial development and
daytime destinations on north and south side.
»» Require parking in the back of new developments.
»» Relocation of fire station may provide shared parking
option.
»» Fire Station could become a new community building
10 Solon, Iowa | Downtown Vision

»» Improve landscaping in 100 block as well as curb and
gutter.
»» Improve alley
»» Bury utilities
»» Install decorative streetscape elements (lights and
plants)
»» Streetscape N Iowa St.
»» Keep large trees
»» Sign City Lots

Stop 3
Land Use

»» Continuation of commercial uses
»» New construction and rehab
»» Higher and better use for fitness center lot - more
dense residential/apartments.
»» Prime commercial development: Iowa Street south
of Main Street and Short Street Market Street.
»» Improve Auto Body lot.
»» Renovate Auditorium
»» Renovate Veterinary Clinic
»» Screen dumpsters
»» Rezone Dubuque Street to Commercial (2 blocks
past Main Street to south)
»» 200 Block Dubuque Street: Boutique/Bed & Breakfast/
Ice Cream Shop/Coffee Shop

»» North side commercial - south side transitional
(multi-family) residential or B&B style use.
»» Improved surfaces for parking lots and better
markings.
»» More commercial along Short St.
»» Bed and Breakfast District
»» Relocate auto body shop
Streetscape and Public Space
»» Potential to rezone to business/office along this »» Copy Main Street look, good wide street.
section
»» Trim trees
»» Extend streetscaping along Dubuque Street
»» Improve sidewalks along Market
Streetscape and Public Space
»» Move house on Mushroom Park to create clear vision
»» Improve sidewalks

of Main Street from Highway.
»» Add stop signs at Dubuque and Main Streets.
»» Need a farmer’s market area and expand to crafts
and music.

Stop 4
Land Use

»» Redevelop newspaper lot to better fit character of
area.
»» Rehab buildings north side of Main Street.
»» Develop

Streetscape and Public Space

»» Expand greenspace (Mushroom Park)
»» Remove parking in Park to connect both sides of
park.
»» Gazebo creates town center feel.
»» Walking along Market is not pleasant - hard to cross.
»» Add historic markers to buildings
»» Mural on highway to fence and hide dumpsters
»» Clean up alley behind Mexican restaurant.
»» Move utilities to back alley.
»» Maintain visibility to downtown through Park from
Highway.
»» Skywalk for pedestrians and cyclists over Highway 1.
No steps.
»» Create visitors center in Mushroom Park.
»» Add benches/tables to/around park.
»» Add outdoor seating by bricking alley and cleaning
up.
»» Add murals to sides of buildings.

City Hall

Stakeholder + Public Input

1

4

Mushroom
Park

5

3

2

Stop 5
Land Use

N

»» Potential for pedestrian mall
»» Redevelop Solon Station
»» Improve facade at Sam’s; relocate sign from behind
trees.
»» Improve parking at Sam’s Market
»» Alley at Solon Station, upgrade
»» Improve stairs and facades along Main Street

Streetscape and Public Space

Other Comments
»»
»»
»»
»»
»»

in downtown Solon and what they would like to see in »» Outdoor seating/Patio at restaurants
»» Coffee shop with outdoor seating
Need to revive or create Chamber to promote the future.
»» Murals on buildings
business activities on Main Street
»» Gift shops - wine, candy, ice cream, etc. shops
Potential for big roofed open structure to be used for What do you like about Downtown Solon?
»» A pleasant outdoor space (sitting/playing/kids/
farmer’s market or events.
»» Quaint
benches)
A parking lot for vehicles with trailers near Main »» Well defined Main Street - future moving west
»
»
Population density near downtown
Street
»» Nice variety of businesses so far
»» Dog friendly
Need a cafe type diner in downtown
»» Good restaurants x2
»» Barn quilts on buildings
Improve the front of buildings at corner of S. Market »» Grocery store/hardware store x2
© OpenStreetMap (and) contributors, CC-BY-SA
and East Main.

PUBLIC COMMENTS

»» Add historic framed articles/ pictures at intervals on
buildings - stages/bank/auditorium/etc.
»» Add bicycle parking.
»» Continue and keep up streetscaping
»» Add murals to buildings
On the evening of June 8th community members
»» Welcome sign over Main Street
participated in an open house to give their input and
»» Improve all alleyways
insight regarding the issues and opportunities they saw

What is missing in downtown Solon?

»» Bed & Breakfast
»» Lack of off-street parking for recent businesses and
this puts stress on residents close to downtown x2
»» Lack of enforcement of existing parking law x2
»» Lack of loading areas for downtown businesses
»» Info kiosk at Mushroom Park
»» Downtown residences
»» Pizza ranch (family diner) - diner with meeting room

What don’t you like about downtown Solon?
»»
»»
»»
»»

Getting too busy - calm traffic x2
Bad site distance at intersection x2
Lack of parking
Too many open parking lots - should be located
behind instead

Solon, Iowa | Downtown Vision
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Chapter 2

CROWDSOURCE MAP

Desired Uses (17 Points)
DOWNTOWN SURVEY _
^

The thumbnail maps on the right are taken from the
Crowdsource Map and focused on the Solon downtown
area only to better focus the comments and feedback to
the downtown core.
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_^
^
_
_
^

_
^

We utilized ESRI-ArcGIS Online to develop a custom online
mapping tool that was used by the public to contribute
information to a community online map such as areas of
concern in or around the downtown. Public users were
able to use a computer, tablet or smartphone to easily
populate the community map. This tool is a great visual
way to get citizens involved with the planning process
and address concerns and opportunities they see for
Solon’s downtown.
The Crowdsource Map was released June 8th, 2017 and
ran until July 31st, 2017. There were 423 views during
this period and 636 inputs/comments throughout the
Solon City Limits and beyond. The respondents ranged
in age from 23 to 66.

Community Assets (81 Points)

_^
^
_

SOLON DOWNTOWN VISIONING
The process of creating a vision for the future of downtown Solon is essential for guiding the growth
and development in the heart of Solon. It is an important process that can unite a community
towards the overall goal of improving and maintain a high quality of life for all residents. This is
accomplished through a thriving downtown that consists of pedestrian amenities, consumer
locations that provide basic necessities and areas of interest that give residents and visitors alike a
reason to linger and stay in the heart of the community. Please take this survey to give your input
and insight regarding the issues and opportunities that you see in downtown Solon today and what
you would like to see in the future.

https://gis.msa-ps.com/solon
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they felt were good uses today and should not be changed
in the near future. The feedback showed a desire for park
and recreation space in the downtown current and more
in the future and parking off street current and more in
the future. The convenience of the Casey’s was noted
compared to the one away from downtown.
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The community assets category had more points than any
other category. Participants identified assets many which
revolved around the types of businesses that were currently in the downtown and they want to keep in the downtown. The “Sears” house was mentioned in comments
several times as an asset to save and potentially move to
another location in the community. The most popular
community assets were Mushroom Park, Salt Fork, Big
Grove Brewery and the Solon Library.

Other Comments (6 Points)

Undesired Uses (62 Points)
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The other comments category was a small “catch all”
category for the public input. The comments in this
category were: helping Sam’s Groceries improve longterm
viability, update concession stand at Legion Park, requests
for a recreation center, and increased access to affordable
housing.

The majority of the undesired uses category came in the
north side of the block along E North St between Iowa
Street and Dubuque Street which illustrates a want and
need from the community to redevelop this area of the
downtown.

In the pedestrian improvements category participants
marked locations along main to park areas and along
Highway 1 because of the pedestrian barrier it poses.
There were also comments on W Short Street on the
downtown periphery needing a sidewalk for children
walking to school.

Transportation Improvements (34 Points)
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The marks from the transportation improvements category were focused on Short Street, Main Street, West Street
and Iowa Street. The comments stated concerns over
downtown parking, traffic control from and to Highway 1.
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The marks for the property improvements category were
centered around E Short Street, Dubuque Street and along
Highway 1. The comments on this category stress repurposing of buildings that have either gone into disrepair
and need to be rehabilitated or the building has an undesired use.

© OpenStreetMap (and) contributors, CC-BY-SA
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Main Street in the downtown but all centered around
the periphery of the downtown in neighborhoods and at
Legion Park.

Development Opportunities (15 Areas)
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Lighting Improvements (13 Points)
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Stakeholder + Public Input

Pedestrian Improvements (13 Points)

(
!

Future Residental

city pool
anything else
new develop opp
expansion
possible business or community center

New Development

expand mainstreet bus dist.

© OpenStreetMap (and) contributors, CC-BY-SA

#
*

The infrastructure improvements category had marks and
comments that suggested a need for more parking in the
downtown. There were also comments on stormwater
issues at the corner of Dubuque Street and North Street
and the corner Iowa Street and North Street.

The development opportunities category allowed participants to create their own areas to illustrate where they
felt development is needed or there is a good opportunity. The map above illustrates the focus areas participants
outlined in the Crowdsource Map.
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CHAPTER
3
EXISTING CONDITIONS

ANALYSIS

Historic & Eye Sore
Historic Building

Chapter XX
3

Public/Civic/Park
Transitioning Property

Building Significants
Parcels
Destination Business
Eye Sore
Historic & Destination Business
Historic & Eye Sore
Historic Building
Public/Civic/Park
Transitioning Property

© OpenStreetMap (and) contributors, CC-BY-SA

•
•
•
•
•

Historic Buildings provide a sense of history and can have a positive influence on the downtown overall character/image (if buildings are maintained properly and keep their
historic elements visible to the public eye). There are a number of properties with historic character on Main Street.
Public/Civic/Park bring residents and activity to the downtown. They also can be catalysts for redevelopment (if built and maintained with quality materials and design such as
City Hall).
“Destination” Businesses bring residents and visitors to the downtown on a daily basis(i.e. Salt Fork, Big Grove Brewery, Hardware Store, etc.).
Improvement Potential are buildings/sites that stand out because they are in disrepair, vacant or are incompatible with the surrounding neighborhood/district.
Transitioning Property is a property that was under construction/improvements at the time of this study.
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Existing Conditions Analysis

URBAN CONTEXT

DISTRICT

BUILDINGS

STREETS

Many factors can influence how citizens perceive the
downtown in their community. These factors combine
to create the urban fabric, which can be simplified into
three categories: districts, streets, and individual
parcels & buildings. Studying the existing urban
context provides insight on what properties are assets
to enhance versus those that are strong candidates for
redevelopment in order to revitalize the downtown.

A District is a cohesive area with an identifiable
character. Building uses, types and styles establish the
overall character of this area. Solon’s downtown district
has a good mix of uses (i.e. residential, retail, office, civic
and public). The main disadvantage of this district is the
lack of available commercial space and/or a mismatch
of the building use. Strengths of the downtown come
from the diversity of businesses and the historic context
that still embodies parts of downtown Solon, which
provides strong anchors to the downtown. Also several
of the downtown buildings have been revitalized to a
historic context. Revitalization and development efforts
should continue throughout the downtown to increase
downtown living opportunities, amenities for those
residents and the community as a whole in downtown
Solon. Amenities and experiences in the downtown
give residents and visitors reasons to explore and linger,
which will ensure the heart of Solon stays healthy and
thriving into the future.

Individual parcels/buildings can have a lasting
impression on a person’s perception of an area, both
positively and negatively. For instance, a building
could be so well-designed, unique, or historically
significant that it is the first thing someone thinks of
when someone mentions Solon. Examples of a parcel/
building that can leave a negative impression would be
a poorly designed or empty public space, a rundown/
falling apart building, and a large vacant parcel. The
majority of the buildings in downtown Solon are in
average to good condition with a few that are stressed,
however some of those buildings already have plans
for revitalization at the time of the creation of this
document.

A street is a public thoroughfare, but it is also a public
space that evokes a feeling. The streetscape is simply
the landscape of the street - it can be barren or inviting.
Common streetscape improvements include features
that break up the harsh hardscape that exists within
a downtown (i.e. trees, shrubs, benches, planters,
crosswalks, fountains, and special light fixtures).
Vintage style light fixtures, trash bins, and benches
have been installed by the City of Solon (which evokes
a historic sense of place) on a few blocks of Main Street.
The City will continue to add bike racks, benches,
decorative trash bins, period lighting fixtures and other
amenities as Main Street and the downtown area is
expanded into the future. The sidewalks on Main Street
are in good condition overall but on adjacent streets
there are stormwater and sidewalk issues.

Solon, Iowa | Downtown Vision
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Chapter 3

Retail MarketPlace Profile

Retail MarketPlace Profile

Solon, Iowa
Drive Time: 5 minute radius

Prepared by Esri
Latitude: 41.80696
Longitude: -91.49298

Leakage/Surplus Factor by Industry Subsector

Motor Vehicle & Parts Dealers

Furniture & Home Furnishings Stores

Furniture & Home Furnishings Stores

Electronics & Appliance Stores

Electronics & Appliance Stores

Bldg Materials, Garden Equip. & Supply Stores

Bldg Materials, Garden Equip. & Supply Stores

Food & Beverage Stores

Food & Beverage Stores

Health & Personal Care Stores

Health & Personal Care Stores

Gasoline Stations

Gasoline Stations

Clothing and Clothing Accessories Stores

Clothing and Clothing Accessories Stores

Sporting Goods, Hobby, Book, and Music Stores

Sporting Goods, Hobby, Book, and Music Stores

General Merchandise Stores

General Merchandise Stores

Miscellaneous Store Retailers

Miscellaneous Store Retailers

Nonstore Retailers

Nonstore Retailers

Food Services & Drinking Places
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Grocery Stores

Grocery Stores
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Specialty Food Stores
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Beer, Wine, and Liquor Stores

Health & Personal Care Stores

Health & Personal Care Stores

Gasoline Stations

Gasoline Stations

Clothing Stores

Clothing Stores

Shoe Stores

Shoe Stores

Jewelry, Luggage, and Leather Goods Stores

Jewelry, Luggage, and Leather Goods Stores

Book, Periodical, and Music Stores

Book, Periodical, and Music Stores

Department Stores (Excluding Leased Depts.)

Department Stores (Excluding Leased Depts.)

Other General Merchandise Stores

Other General Merchandise Stores
Florists

Office Supplies, Stationery, and Gift Stores

Office Supplies, Stationery, and Gift Stores

Used Merchandise Stores

Used Merchandise Stores

Other Miscellaneous Store Retailers

Other Miscellaneous Store Retailers

Electronic Shopping and Mail-Order Houses

Electronic Shopping and Mail-Order Houses

Vending Machine Operators

Vending Machine Operators

Direct Selling Establishments

Direct Selling Establishments

Special Food Services

Special Food Services

Drinking Places (Alcoholic Beverages)

18 Solon, Iowa | Downtown Vision

0
20
40
Leakage/Surplus Factor

Auto Parts, Accessories, and Tire Stores

Furniture Stores
Home Furnishings Stores

Florists

These indicators are a good measure of the retail gap in the City of
Solon however some indicators do not account for outside factors.
An example of this is the leakage of the group Music Stores. The
need for a standing music store may not be needed as it once was
because of things like iTunes digital buying and selling of music.

-20

Other Motor Vehicle Dealers

Auto Parts, Accessories, and Tire Stores

Some examples of retail that is in short supply in the City of Solon
are:
•Furniture Store & Home Furnishing Store
•Electronic & Appliance Store
•General Merchandise Store
•Clothing & Clothing Accessories Store

-40

Automobile Dealers

Other Motor Vehicle Dealers

Based on this analysis there is some of the retail market that has a
local demand (customers spending money on that type of retail)
that is not met in the area and leaking to other areas outside of
Solon (customers going to other areas to spend money on retail).

Food Services & Drinking Places

Leakage/Surplus Factor by Industry Group

Automobile Dealers

ESRI’s Retail MarketPlace data was used to measure retail activity
by trade area and to compare retail sale to consumer spending
by NAICS industry classification. The retail marketplace analysis is
based on three trade areas: 5-minute, 15-minute and 30-minute
drive times from the middle of Downtown Solon. The 5-minute
travel time encompasses the entire community of Solon, while the
15-minute drive time includes North Iowa City and other nearby
rural communities. The 30-minute travel time reaches Cedar Rapids,
Iowa City and Coralville.

Prepared by Esri
Latitude: 41.80696
Longitude: -91.49298

Leakage/Surplus Factor by Industry Subsector

Motor Vehicle & Parts Dealers

RETAIL MARKET ANALYSIS

Solon, Iowa
Drive Time: 15 minute radius

Drinking Places (Alcoholic Beverages)

Restaurants/Other Eating Places
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Source: Esri and Infogroup. Retail MarketPlace 2017. Copyright 2017 Infogroup, Inc. All rights reserved.
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Source: Esri and Infogroup. Retail MarketPlace 2017. Copyright 2017 Infogroup, Inc. All rights reserved.

October 18, 2017

October 18, 2017

Data
Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses
are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail
©2017 Esri
Page 2 of 6
©2017 Esri
Page 4 of 6
establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and
demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents ‘leakage’ of retail opportunity outside the trade area. A negative value represents a surplus of retail sales,
a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification
System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within
the Food
Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Retail MarketPlace 2017. Copyright 2017 Infogroup, Inc. All rights reserved.

Existing Conditions Analysis

Site Map
Retail Market
(Industry Summary)

5 minute
Drive Time

15 minute Drive
Time

30 minute
Drive Time

Retail Trade (NAICS 44-45)
Demand (Retail Potential)
$35,811,173
$375,291,122
$443,788,544
Supply (Retail Sales)
$10,450,031
$281,254,977
$597,806,579
Retail Gap
$25,361,142
$94,036,145
-$154,018,035
Leakage/Surplus Factor
54.8
14.3
-14.8
Number of Businesses
12
100
799
Food and Drink (NAICS 722)
Demand (Retail Potential)
$3,568,710
$38,394,064
$4,372,181,886
Supply (Retail Sales)
$5,164,099
$26,554,091
$6,527,863,536
Retail Gap
-$1,595,389
$11,839,973
-$2,155,681,650
Leakage/Surplus Factor
-18.3
18.2
-19.8
Number of Businesses
13
55
1,673
Retail Trade and Food & Drink (NAICS 44-45, 722)
Demand (Retail Potential)
$39,379,883
$413,685,186
$4,815,970,430
Supply (Retail Sales)
$15,614,130
$307,809,068
$7,125,670,116
Retail Gap
$23,765,753
$105,876,118
-$2,309,699,686
Leakage/Surplus Factor
43.2
14.7
-19.3
Number of Businesses
24
155
2,472

ECONOMIC DEVELOPMENT

Solon, Iowa
Drive Time: 5, 15, 30 minute radii

Prepared by Esri
Latitude: 41.80696
Longitude: -91.49298

30 min

15 min

5 min

This Retail Market Analysis gives a good indication of the potential
that is in the City of Solon for retail. This analysis shows there is a
retail gap of $94 Million in retail sales per year within the 15 minute
drive area that is being spent outside of the community. Initiatives
and strategies should be made in an effort to capture more of this
retail market in the future. The initiatives, strategies and economic
development activities should come from the Solon Economic
Development Commission. Strategies and activities such as
business recruitment and incentives should come from this group in
coordination with other city offices.
The Main Street is part of a Urban Renewal Area and Urban
Revitalization areas that were established in 2004. This is a good
time to revisit those plans to ensure they are consistent with new
vision plan to encourage economic growth.
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Chapter XX
3
Municipal Owned Parking
Available Parking
Future Temporary Parking
Parallel Street Parking
Angled Street Parking
Future Development Site
* denotes estimated parking spaces
due to parking under construction
or areas planned at the time of this
document
Parking Inventory
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160 Parking Lot Spaces
139 Municipal Lot Spaces
151 On Street Angel Parking Spaces
190 On-Street Parallel Parking Spaces

Existing Conditions Analysis

PARKING AND POTENTIAL DEVELOPMENT
The availability of parking can leave a lasting impression on how people view, or how often they visit a downtown.
Convenient parking is considered a sign of welcome. Parking that is difficult to find, inadequate, or inconvenient
will frustrate users and can make people reluctant to visit a particular location. In order to understand the existing
parking available at any given time within Downtown Solon a parking inventory was conducted. The purpose of
the inventory was to catalog the existing and near future parking spaces and structures within the downtown area
to establish a baseline for availability.
The results of the inventory indicates that there is ample parking in Downtown Solon, with a total of 640 existing
or nearly complete spaces available in the downtown. A common complaint is the ability to park right next
to or adjacent from a downtown destination. Since the downtown has a sufficient number of parking spaces.
Strategies to address this issue could be focused on time limited spaces to circulate prime store front parking
spaces in front of businesses. Enforcement of the 2 hour and 15 minute limits will assist in reducing congestion in
these areas at peak times. Also, there should be designated off-street parking adequate to allow for a minimum
of one space per unit dwelling in the downtown for residents living in the downtown going forward. Strategies
should also be focused on way-finding signage to direct users to available parking and downtown amenities.
A full parking utilization study could be a good future step to analyze the current parking usage at peak times
along with estimating future development parking needs and utilization. A park utilization study will help to
determine if and where limited parking is needed currently and into the future along with a variety of other
parking factors.

Google Earth Image of the Iowa City Walmart Parking Lot. Yellow line
indicates 300’ from center of parking lot to entrance. This is Equivalent
to walking one block for parking in downtown Solon.
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Chapter 3

Image via ADD Innovation http://addi.se

PEDESTRIAN AMENITIES +
Branding of Downtown and Other City Districts

The use of districts throughout the community is a good way to distinguish one
area from another and will aid in marketing efforts. Each area can be marketed as
a brand, i.e. Historic Downtown District or Solon B&B District.

Way-finding Signage

Way-finding signage should be developed through identifiable colors, images and
brand as they relate to different areas of town. These signs should be placed along
the most traveled roadways/areas of town to help guide visitors and community
members to areas of interest in the City.

Increase frequency of downtown festivals

Festivals are a great reason to market the community and get visitors to come
to Solon. Beef Days has been a huge success, use that success to build on other
smaller events leading up to and following this event.

Street benches and bike racks in the downtown

Providing pedestrian amenities is essential to patrons utilizing the downtown.
Outdoor dining options in front of and behind commercial businesses gives a
perception of welcoming to others and makes the downtown visually more active.
More bike oriented amenities will be very important going forward to support
and welcome bikers from the trail.

Existing Conditions Analysis

STREETSCAPE BEST PRACTICES
The design of streets directly affects the quality of life in
a community. A well designed streetscape incorporates
crosswalks, sidewalks, light fixtures, trees, planters,
trash receptacles, banners/flags, benches and green
spaces within the public right of way. There is no
single component that will meet the preceding goals,
but a balanced mix of these components can lead to a
successful revitalization of the downtown. Guidelines
in this section are intended to assist in the design
reconstruction of streets.
In general, a “friendly” street has features that provide
safety, comfort, and mobility. This criteria is described
below.
Safety
1) Good Sight Distance
• limit obstructions at crossings (newspaper/advertising
& electric boxes, over-grown vegetation, etc.)
2)
•
•
•
•

Separation & Buffering from Other Modes of Travel
wide sidewalks
parking areas
sidewalk terrace
limit curb-cuts

4) Adequate Height Clearance
• well maintained landscaping
• adequate awning heights
5)
•
•
•

Limit Crossing Distance
provide bump outs
reduce corner radii
provide refuge medians at pedestrian crossings

Mobility
1) Clear Path
• no obstructions within areas of travel
2) Accessible to All Citizens
• ADA-compliant sidewalks and building entrances

3) Buildings Designed with Pedestrian-Friendly
Features
• awnings, large and clear windows on the groundfloor, building entrances, view of products/activities,
etc.
4) Limit Automobile/Truck Traffic Issues
• lower vehicle speed limits
• provide traffic calming devices
5) Provide Pedestrian Amenities
• add benches, tables and chairs, bike racks, etc.
6) Well-maintained Infrastructure
• well-maintained sidewalks, streets, street fixtures, and
street trees

3) Clear Connections
• pedestrian pathways to building entrances
Comfort
1) Human Scale
• establish a 1:3-1:2 street width to building ratio
2) Soften the Urban Hardscape
• add planters, street trees, landscaped spaces, etc.

3) Pedestrian Visibility
• adequate lighting
Solon, Iowa | Downtown Vision
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Terms

DEVELOPMENT GUIDELINES

•

•

•

•

Architectural details should not be obscured or
covered up by siding, awnings or signage.

•

Chemical or physical treatments, such as
sandblasting, to existing painted brick or stone is
strongly discouraged. If necessary, surface cleaning
shall use the gentlest means possible.

Consult the Secretary of Interior’s Standards for
Rehabilitation and Guidelines for Rehabilitating Development provides the City with economic
stability. However, too often buildings are designed
Historic Buildings.
without significant consideration to its neighboring
Use firms that specialize in historic preservation parcels and the overall effect on the area. The Main
when cleaning and repairing the facade (contractors) Street committee should review architectural styles of
and for wholesale recreation of historic elements proposed developments to ensure it is consistent with
current Main Street buildings. To ensure high-quality
(architects).
and long-lasting projects the following guidelines will
If restoration is not feasible, new elements should be provide assistance in guiding future/(re)development in
designed that replicate or are at least consistent with the Solon Downtown Area:
the character, materials and design of the original
• Relationship to the Street: Design the building such
building.
that the primary building façade is orientated
towards. Provide a public entrance on the
Building owners are encouraged to use a “historic“
primary façade.
color for the primary facade color. Many of the
major paint manufacturers such as Pratt & Lambert,
Benjamin Moore, Sherwin Williams publish “historic
color” sample charts which are available at paint
dealers.

•

•

Previously obscured design details should be
revealed and restored, whenever feasible.

•

•

Architectural Character: Design the building using
architectural elements that provides visual
interest and human scale that relates to the
surrounding neighborhood context and the
City’s overall character.
Building Materials: Use high-quality, long-lasting
finish materials such as kiln-fired brick, stucco,

•

•

•

Li

a type of free-standing sign whose boƩom edge is
located within one (1) foot of a ground-mounted
pedestal

M

any parking area that has ve (5) or more stalls

Pa

the area designated for a single vehicle to park

Pa

and wood. All exposed sides of the building
minimize glare and light pollution.
should have similar or complementary materials any free-standing sign mounted on a pole
• Stormwater: Use rain gardens and bio-retention
as used on the front façade.
basins on-site (i.e. in parking islands) in order to
Building Projections: Canopies and awnings should
filter pollutants and infiltrate runoff, wherever
a type of
on-building sign, which is aƩached to and
be provided along facades that give access to
feasible.
projects more than one (1) foot from the building,
the building.
generally
perpendicular
from
the building
face.
• Service
Areas: Trash and
recycling
containers/
Signage: Use pedestrian-scaled sign types:
dumpsters, street-level mechanical, rooftop
building-mounted, window, projecting,
mechanical, outdoor storage, and loading docks
monument, and awning. Signs should not be
should be
screened
so that
theyand
land reserved
forlocated
public or
use,
including
streets
excessive in height or square footage.
are not visible from a public street. Screening
sidewalks
should be compatible with building architecture
Parking: Fit the parking below the building
and other site features.
or place it on the side/back of the building,
wherever feasible. Provide shared parking and
Traditional Facade Components
access between properties to minimize the
MASONRY
number of curb cuts. Provide vegetative buffers
PIERS/COLUMNS
between pedestrian circulation routes and
DECORATIVE
MASONRY
vehicular parking/circulation. Access drive lanes
CORNICE
WALL
should have adequate throat depths to allow for
REGULARLY
proper vehicle stacking.
SPACED

ADMINISTRATION

The City’s historic buildings represent an earlier era
of economic vibrancy, and their preservation is both
dependent upon and necessary to continued economic
success in the downtown area. Below are a sampling
of recommendations that may help guide restoration/
recreation of historical facades:

the horizontal beam spanning an opening in an
exterior wall

WINDOWS

•

Landscaping and Lighting: Provide generous
landscaping, with an emphasis on native plant
species. Landscaping should be placed along
street frontages, between incompatible land
uses, along parking areas, and in islands of larger
parking lots. Exterior lights should be full-cut-off
fixtures that are directed towards the ground to

STOREFRONT
CORNICE

UPPER
FACADE

(horizontal
expression line)

TRANSOM

STOREFRONT

DISPLAY
WINDOW
BASE
PANEL

WINDOW
SIGNAGE

Solon, Iowa | Downtown Vision

25

Py

Pr

RO

Tr
Fa
Co

CHAPTER
4
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Chapter 4

Alleyway Pedestrian Mall

The Alleyway Pedestrian Mall is a concept that converts the existing alleyway into a
pedestrian focused area that is connected to a larger pedestrian mall concept in the
downtown. This area is a space for patrons in the downtown to use for relaxing, eating,
conversation or anything that might come to mind while exploring the downtown.
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Scenarios

Community Campus Pedestrian Area

The Community Campus Pedestrian Area concept makes use of converting North Iowa Street to pedestrian traffic
only at the City Hall and Fire Station location. This would create a community campus type of environment that
could make use of the fire station once vacant for an indoor/outdoor community gathering place.
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Community Market Place

This concept is designed with cape cod elements to complement Big Grove Brewery
adjacent to this site. The idea is to maintain the available parking for peak parking times
but allow a for a sheltered area for farmer’s markets and other community activities
centered in the downtown.
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Scenarios

Sam’s Main Street Market
Sam’s Main Street Market is in the core of the downtown and is the source
for many residents’ everyday grocery needs and goods. This location is vital
to ensuring current and future residents and businesses have easy access to
essential goods. This concept is based on a similar footprint to what is in
existence currently, but with a second floor available to future residents or
small commercial uses.
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Solon Bed & Breakfast District
Solon is a quaint and unique town located close to Lake MacBride and several colleges and
metros. The B&B District is a niche opportunity that exists due to the charm and allure of
this community in connection with its convenient location.
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Scenarios

Solon Downtown Coffee Shop

The Wheel Barrow Antique Mall is in a great location close to downtown and could be
a great site for rethinking the current use. This concept is to illustrate a few ideas that
came from public feedback and general discussion from the committee. A coffee shop in
the downtown was suggested as a need and this type of retail business is one that could
be active year round. The outdoor seating as established at the Red Vespa Pizzeria is a
great way to activate the downtown and get pedestrians out in the downtown area.
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FUTURE STEPS
• Consider the formation of a Main Street Committee
• Review adopting design standards specific to downtown
• Review adopting site plan requirements specific to downtown
• Revive Solon Economic Development Group to promote Main Street businesses
• Review tax abatement district to consider expanding
• Consider expanding TIF area to incorporate Main Street expansion
• Consider a parking utilization study
• Begin discussion of bed & breakfast/hotel/motel tax

DOWNTOWN
VISION

